
Introduction
7Search PPC is the best solution for advertisers and Publishers. We provide the best PPC
services & high-quality traffic for all kinds of ads. No.1 online advertising platform and the
AdSense alternative for publishers.

Are you looking for ways to increase the visibility of your real estate business? Utilising the
real estate advertisement network is a great way to reach a wider audience and drive more
sales.
This blog will provide tips on utilising the real estate ads network to maximise your reach.
Topics covered include the types of ads available, the best times to post, and strategies for
targeting the right audience.

With this information, you'll be well-equipped to make the most of the real estate
advertisement network. So let's start.

What are Real Estate Ads?
Real Estate Ads are advertisements used by real estate agents, brokers, and homeowners
to promote their properties for sale. These ads typically feature photos of the property and
details such as the size, location, and features.

Real Estate Ads are an essential part of the home-buying process and can attract potential
buyers and create interest in the property. Real Estate Ads can be placed in newspapers,
magazines, online, or other media outlets. Real estate agents may also use email and social
media to spread the word about their listings.

Types of Real Estate Ads:

PPC Ads for Real Estate:
Pay-per-click (PPC) ads are a popular form of online advertising in the real estate industry.
PPC ads typically promote properties, services, or developments online. These commercial
real estate PPC ads appear on search engine results pages (SERPs) and appear when a
user searches for a particular keyword.

Display Ads:
Display ads are banners, graphics, or other images that contain text that appear on websites
or in other online media. These real estate ads are typically linked to a website or landing
page associated with the real estate company or property.

https://www.7searchppc.com/


Video Ads:
Video ads are becoming increasingly popular in the real estate industry. These ads typically
appear on video-sharing platforms like YouTube, Vimeo, and other streaming services. Video
ads can be used to promote properties, services, or developments.

Social Media Ads:
Social media ads are a popular form of online advertising used in the real estate industry.
These ads appear on social media platforms like Facebook, Twitter, and Instagram. Social
media ads are typically used to promote properties, services, or developments.
Email Ads: Email ads are a form of online advertising used in the real estate industry. These
ads are typically sent to a list of subscribers who have opted-in to receive emails from the
real estate company.

What exactly is Real Estate Advertisement Networks?
Real Estate Advertisement Network (REAN) is a comprehensive advertising platform
connecting real estate professionals with potential buyers and sellers. It provides an easy
and efficient way for real estate agents to advertise their listings, services, and other
information to people looking to buy or sell a home.

The platform provides targeted advertising that allows agents to reach specific audiences
and maximise the effectiveness of their campaigns. REAN also includes analytics and
reporting tools to help agents track and measure the success of their campaigns. In simple
words, we can say that they are Real Estate branding agencies.

Tips to Utilise the Real Estate Advertisement Network:
Create a Presence on Popular Real Estate Advertisement Networks:
To maximise your presence in the real estate community, create profiles on popular real
estate advertisement networks such as 7Search PPC, Zillow, Trulia, Realtor.zecom, and
Homes.com. This will allow potential buyers and sellers to find you quickly and provide your
contact information. 7Search PPC also benefits you with its commercial real estate PPC ads.

Utilise Paid Ads:
Paid ads are an effective way to reach a larger audience and generate more leads. Paid ads
on real estate networks allow you to target specific demographics and locations, so you can
focus on the people most likely to be interested in your services.

Offer Special Deals:
Offering special deals or discounts to users of real estate networks can help you stand out
from the competition and increase your visibility. This can be a great way to gain new
customers and build relationships with existing ones.

Participate in Discussions:



Participating in relevant discussions on real estate networks can help you establish yourself
as an authority in the field and build relationships with potential clients. This is also a great
way to learn more about the industry and stay up-to-date on changes and trends.

Promote Your Services:
Promote your services to users of real estate networks by sharing helpful content, such as
blog articles and videos, and utilising social media to increase your reach. You can also
create targeted ads to reach potential clients in specific locations.
Leverage Your Network:
Leverage your existing network of clients and contacts to spread the word about your
services on real estate networks. Ask for referrals and feedback from satisfied customers,
and encourage them to share their experiences with others in their network.

Utilising the real estate advertisement network can increase your visibility, generate more
leads, and grow your business. By creating profiles, using paid ads, offering special deals,
participating in discussions, promoting your services, and leveraging your network, you can
ensure that potential buyers and sellers know your services and choose you as their real
estate agent.

Why PPC Ads for Real Estate Advertising is the best option?
PPC (Pay-Per-Click) advertising is the perfect choice for real estate ads or advertising. PPC
ads can be targeted to specific audiences and offer numerous opportunities to increase
visibility and reach potential buyers. With PPC, real estate agents can quickly and easily
create targeted ads that are tailored to their target audience and the specific needs of their
buyers.

PPC ads provide real estate agents with the ability to control the budget for their advertising
campaigns. By setting a daily budget, real estate agents can ensure that their real estate ads
are reaching the right people at the right time. This allows them to maximise their advertising
dollars and increase their ROI.

5 Best Real Estate Advertisement Networks:

1. 7Search PPC:
7Search PPC is one of the best Real Estate Advertisement networks available and is quickly
becoming the go-to choice for real estate agents. 7Search PPC offers powerful targeting
capabilities, allowing you to reach the right people with the right message. Additionally,
7Search PPC is highly scalable, allowing you to adjust your budget based on the
performance of your campaigns.

2. Google Ads:
Google Ads is one of the most popular Real Estate Advertisement networks and is an
excellent choice for those looking to promote their real estate business. It offers powerful
targeting capabilities to reach the right audience and the ability to track performance to make



sure the right people see your ads. With Google Ads, you can easily target potential buyers
based on location, demographics, interests, and more. Additionally, Google Ads is highly
scalable, allowing you to increase or decrease your ad budget depending on your goals.

3. Bing Ads:
Bing Ads is an excellent Real Estate Advertisement network and is often overlooked.
However, it can be a great way to reach potential buyers who may not be on Google or other
popular search engines. Bing Ads allows you to target potential buyers based on location,
demographics, interests, and more. Additionally, Bing Ads is a great way to track
performance and ensure you get the most from your ad budget.

4. Facebook Ads:
Facebook Ads is an excellent Real Estate Advertisement network and is one of the most
popular choices for real estate agents. It offers powerful targeting capabilities and the ability
to track performance to ensure the right people see your ads. Additionally, Facebook Ads
are very cost-effective and can reach many potential buyers.

5. Yahoo Advertising:
Yahoo Advertising is an excellent Real Estate Advertisement network with powerful targeting
capabilities to reach the right audience. It is also very cost-effective and can be used to get
many potential buyers. Additionally, Yahoo Advertising allows you to track performance and
adjust your budget based on the performance of your campaigns.

The Bottom Lines:
Real estate advertising networks provide an excellent opportunity for professionals to market
their properties and services effectively and efficiently. From developing creative campaigns
to reaching potential buyers, these networks offer a wide range of features and benefits for
those looking to take their business to the next level.

With the help of these networks, real estate professionals can maximise their reach,
increase their visibility, and increase their ROI. With the right strategy and tools, real estate
professionals can capitalise on the power of the real estate ads network and ensure they're
reaching the right people at the right time.


